
 SAF National Office 
Membership 



Current Membership 
2015 - End of Year 

2016 – Year to Date 



  Membership by Year 

2012 2013 2014 2015 

11,062 

2016 YTD 

2015 Membership –  
3.1% increase over this time last year! 

2016 Membership –  
11.2% increase over this time last year! 

11,382 9,242 11,736 11,375 
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 New/ Reinstating Members by Year 

2013 2014 2015 

2015 New/Reinstated Members  
37% increase over last year! 

1,072 957 1,310 
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Presentation Notes

Growth in new/ reinstating members since 2013.



JAN FEB MAR APR MAY JUNE JULY AUG SEP OCT NOV DEC
2013 112 113 67 107 64 38 41 60 133 203 74 60
2014 102 94 84 112 41 39 47 47 172 208 72 58
2015 116 102 94 119 79 46 48 78 178 206 166 78
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New/ Reinstating Members By Month 
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Presentation Notes
Total new/ reinstated members by year:
2015 – 1,310
2014 – 957
2013 – 1,072



   
 Membership by Category – by Year 

2015 

2016 YTD 

Platinum: 198  
(2%) 

Silver: 1932  
(21%) 

Trans: 483  
(5%) 

Student: 625  
(7%) 

Gold: 4563  
(50%) 

Golden: 1294  
(14%) 

Platinum: 209  
(2%) Golden: 1325  

(12%) 

Student: 1101 
(10%) 

Trans: 678  
(6%) 

Silver: 2276  
(21%) 

Gold: 5181  
(48%) 



Current Membership 
MOSAF 



2012 2013 2014 2015 2016 YTD
MOSAF 109 132 124 121 133
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MOSAF 
Membership as of Feb 1st Every Year 

Membership Renewal  
2016 (current) – 133 

2015 (outstanding) - 39 

Presenter
Presentation Notes
MOSAF members as of Feb 1 for each year listed.



   
 MOSAF 
 Membership Type 

Gold: 74  
(36%) 

Silver: 63  (31%) 

Trans: 28 
(14%) 

Student: 19 
(9%) 

Golden: 16 
(8%) 

Membership Type 
Platinum: 3 

(1%) 
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 MOSAF 
 Membership by Age 
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